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Publications

Authored Books:

Clark, L.S.  (2003; paperback 2005).  From Angels to Aliens: Teenagers, the Media, and the Supernatural. New York: Oxford University Press. Received the Best Scholarly Book Award from the National Communication Association's Ethnography Division, 2003. Reviewed in the Journal of Communication 54(2):372-384, Popular Communication 2(3):183-185, the Journal of Media and Religion 3(1):73-74, the Journal for the Scientific Study of Religion 44(1):114-115, the Journal of Popular Culture 38(1): 231, and the Journal of Religion and Popular Culture vol. XII, as well as in Washington Post Book World, Publisher's Weekly, Christianity Today, Christian Century, Library Journal, and Choice Magazine. Also a topic on NPR’s Speaking of Faith and referenced on CNN’s Anderson Cooper 360, PBS’s Religion and Ethics Newsweekly, and BBC Radio London.

Hoover, S.M., Clark, L.S., and Alters, D.F., with J. Champ and L. Hood (2004). Media, Home, and Family. New York: Routledge University Press.  Reviewed in the Journal for the Scientific Study of Religion 43(4); highlighted in the Chicago Tribune.

Edited Volumes: 

Clark, L.S.  (2007).  Religion, Media, and the Marketplace.  Matwah, N.J.: Rutgers University Press.  Highlighted in Melbourne’s daily The Age and on the ABC Radio Network in Australia.  Reviewed in the Journal for the Scientific Study of Religion and the ASA/ASR journal, Sociology of Religion.
Hoover, S.M. and Clark, L.S. (Eds.) (2002). Practicing Religion in the Age of the Media: Explorations in Media, Religion and Culture. Columbia University Press.  Reviewed by Gustav Niebuhr in Journal of the American Academy of Religion.  Also reviewed in Journal of Media and Religion 2(4): 267-269, Religious Studies Review, and in Contemporary Sociology: A Journal of Reviews 34(3): 258-259.

Refereed Journal Articles:
Clark, L.S.  (2008).  When the University Went ‘Pop’: Exploring the Rising Interest in the Study of Popular Culture. Invited essay,  Sociology Compass 1:1.
Clark, L.S.  (2008).  Reflections on Iran.   Journal of Media and Religion 7(1 & 2): 96-99 (Special issue: Media and Religion in Iran).
Clark, L.S.  (2008). Sustaining the Mystery, Developing Cross-Religious Understandings: Religion, Philosophy, and Convergence Culture Online in ABC’s  Lost.  Northern Lights 6(1): 143-163 (Special issue: Religion, Media, and Enchantment).

Clark, L.S. (2006, December).  Introduction to a Forum on Religion, Popular Music, and Globalization.  Journal for the Scientific Study of Religion 45(4): 475-479.  Served as Special Guest Editor. This article and the special issue were featured in the “Magazine and Journal Reader” section of the December 12 2006 issue of The Chronicle of Higher Education. 
Clark, L.S., C. Demont-Heinrich, & S. Webber. (2005, December). Parents, ICTs, and Children’s Prospects for Success: Interviews along the Digital “Access Rainbow.” Critical Studies in Media Communication 22(5): 409-426.

Clark, L.S. (2005, September). Globalizing Popular Communication Audience Research: Looking to our Sister Fields for New Directions.  Popular Communication 3(3):153-166. Also served as Special Issue Guest Editor.

Clark, L.S., C. Demont-Heinrich, and S. Webber. (2004). Ethnographic Interviews on the Digital Divide. New Media & Society 6(4):529-547.

Clark, L.S. (2003). Challenges of Social Good in the World of 'Grand Theft Auto' and 'Barbie': A Case Study of a Community Computer Center for Youth. New Media & Society 5(1):95-116.

Clark, L.S. (2002). U.S. Adolescent Religious Identity, the Media, and the ‘Funky’ Side of Religion. Journal of Communication 52 (4), 794-812.

Clark, L.S. and Hoover, S.H. (1997). Controversy and Cultural Symbolism: A Case Study of the RE-Imagining Event. Critical Studies in Media Communication 14(4), 310-331.

Hoover, S.H. and Clark, L.S. (1997). Negotiating the Boundary Between Religion and the Media: The Case Study of the RE-Imagining Controversy. Review of Religious Research 39(2), 153-171. 

Book Chapters:

Clark, L.S.  (2008). Why study popular culture?  Or, how to build a case for your thesis in a Religious Studies or Theology department.  In Gordon Lynch, Ed., Theology and Popular Culture.  Duke University Press.

Hoover, S.M. and L.S. Clark.  (2007). Media, Home, and Family.  In Sonia Livingstone and Kirsten Drotner, Eds., International Handbook of Children, Media, and  Culture.  London: Routledge.

Clark, L.S.  (2007).  Preface.  In L.S. Clark (Ed.), Religion, Media, and the Marketplace.  (pp. ix-xv). New Brunswick, NJ: Rutgers University Press.

Clark, L.S.  (2007).  Introduction: Identity, Belonging, and the Emergence of Religious Lifestyle Branding (Fashion Bibles, Bhangra Parties, and Muslim Pop).  In L.S. Clark (Ed.), Religion, Media, and the Marketplace.  (pp. 1-33). New Brunswick, NJ: Rutgers University Press.

Clark, L.S.  (2007).  Section and chapter introductions (seriatum). In L.S. Clark (Ed.), Religion, Media, and the Marketplace.  (pp. 35-36, 67, 90, 103, 105-106, 123, 154, 167, 171-172, 198, 224-225, 245-246, 247, 280-281). Rutgers University Press.

Clark, L.S.  (2007).  Religion, Twice Removed: Exploring the Role of Media in Religious Understandings among ‘Secular’ Young People.  In N. Ammerman (Ed.), Everyday Religion: Observing Modern Religious Lives.  (Ch. 4). New York: Oxford University Press.

Clark, L.S. (2005). The Constant Contact Generation: Exploring Teen Friendship Networks Online. In S. Mazzarella (Ed.), Girl Wide Web. New York: Peter Lang.

Clark, L.S. (2004). Reconceptualizing Religion and Media in a Post-National, Postmodern World: A Critical Historical Introduction. In P. Horsfield, M. Hess, and A. Medrano (Eds.), Belief in Media. London: Prager.

Clark, L.S. (2004). The Journey from Post-Positivist to Constructivist Methods. In S.M. Hoover, L.S. Clark, and D.F. Alters, Media, Home, and Family (pp. 19-34). New York: Routledge.

Clark, L.S. (2004). Being Distinctive in a Mediated Environment: The Ahmeds and the Paytons. In S.M. Hoover, L.S. Clark, and D.F. Alters, Media, Home, and Family (pp. 79-102). New York: Routledge.

Clark, L.S. and D.F. Alters. (2004). Developing a Theory of Media, Home, and Family. In S.M. Hoover, L.S. Clark, and D.F.Alters, Media, Home, and Family (pp. 35-50). New York: Routledge.

Alters, D.F. and L.S. Clark. (2004). Introduction: Media, Home, and Family. In S.M. Hoover, L.S. Clark, and D.F. Alters, Media, Home, and Family (pp. 3-18). New York: Routledge.

Alters, D.F. and L.S. Clark. (2004).Conclusion: The ‘Intentional and Sophisticated’ Relationship. In S.M. Hoover, L.S. Clark, and D.F. Alters, Media, Home, and Family (pp. 171-180). New York: Routledge.

Hood, L., L.S. Clark, J. Champ, and D. Alters. (2004). The Case Studies: An Introduction. In S.M. Hoover, L.S. Clark, and D.F. Alters, Media, Home, and Family (pp. 69-78). New York: Routledge.

Clark, L.S. (2003). Baby Boomers and their Millennial Kids: 'Folk' Definitions of Religion and their Relation to Culture. In A.L. Greil and D.G. Bromley (Eds.), Defining Religion: Investigating the Boundaries between the Sacred and Secular. Amsterdam: JAI Press. 

Clark, L.S. (2003). The 'Funky' Side of Religion: An Ethnographic Study of Adolescent Religious Identity and the Media. In J. Mitchell and S. Marriage (Eds.), Conversations in Media, Religion, and Culture, London: Continuum Press. 

Clark, L.S. (2003). Dating on the 'Net: Teens and the Rise of 'Pure' Relationships. In G. Dines and J. Humez (Eds.), Gender, Race, and Class in Media: A Text-Reader, 2nd Ed. Thousand Oaks, CA: Sage.

Clark, L.S. (2002). Overview: The ‘Protestantization’ of Research into Media, Religion, and Culture. In Hoover, S.H. and Clark, L.S. (Eds.).Practicing Religion in the Age of the Media: Explorations in Media, Religion and Culture. Columbia University Press.

Clark, L.S. (1998). Dating on the Net: Teens and the Rise of “Pure” Relationships. In S. Jones (Ed.), Cybersociety 2.0 (pp. 159-183). Thouand Oaks, CA: Sage. 

Clark, L.S. and Hoover, S.H. (1997). At the Intersection of Media, Culture, and Religion: A Bibliographic Essay. In S. Hoover and K. Lundby (Eds.), Rethinking Media, Religion, and Culture (pp. 15-36). Thousand Oaks, CA: Sage.

Published Proceedings:

Clark, L.S.  (2005).  The Emergence of Religious Lifestyle Branding: Fashion Bibles, Bhangra Parties, and Muslim Pop.  In P. Horsfield (Ed.)  Papers from the Trans-Tasman Research Symposium, Emerging Research in Media, Religion and Culture.  Melbourne: RMIT Publishing, pp. 22-39.

Russo, A.M. and Clark, L.S. (2003). New Media in Single Parent Households. Proceedings from the European Media Technology and Everyday Life Network Conference, London.

Publications Pending:

Clark, L.S. (forthcoming, 2009).  Invited essay, Digital Media and the Generation Gap.  Information, Communication, & Society.  Special joint issue with the Association of Internet Researchers.  

Clark, L.S.  (forthcoming, 2009). You LOST me: Mystery, Fandom, and Religion in ABC’s LOST.  In Faith in High Definition: Religion and Prime Time Television in a Post 9/11 World, Diane Winston, Ed.  Baylor University Press.
Clark, L.S.  (forthcoming, 2009).  Mediatization: Where Media Ecology Meets Cultural Studies.  In Knut Lundby, Editor, Emerging Theories of Mediatization.  Routledge.

Clark, L.S. and R. Monserrate. (Revise & resubmit).  High School Journalism and the Making of Young Citizens.  Journalism.
Clark, L.S.  (manuscript in preparation).  Media Rich and Time Poor: Dilemmas of Life in the Contemporary U.S. Family.

Clark, L.S., R. Buxton, and E. Lynch.  (in preparation).  Representing the Young Citizen in Youth Media.  Journal of Children and Media.  
Clark, L.S. and L. Markarian.  (manuscript in preparation).  Interfaith Dialogues Online.

Markarian, L. and Clark, L.S.  (manuscript in preparation).  Iranian Women Bloggers and the Promises of Democracy.

Encyclopedia Entries:
Clark, L.S.  (2008). Multimedia.  In L. Given (Sen. Ed.),  Encyclopedia of Qualitative Methods.  Thousand Oaks, CA: Sage.

Clark, L.S.  (2006).  Adolescents and New Media.  In J. Arnett (Sen. Ed.), Encyclopedia of Children, Adolescents, and the Media.  Thousand Oaks, CA: Sage.

Clark, L.S. (2005). Popular Culture. In David Morgan (Ed.), Encyclopedia of Religion. New York: MacMillan.

Clark, L.S. (2004). The WB Network. In Horace Newcomb (Sen. Ed.), Encyclopedia of Television. New York: Routledge.

Clark, L.S.(2004). Touched by an Angel. In Horace Newcomb (Sen. Ed.), Encyclopedia of Television. New York: Routledge. 

Clark, L.S.. (2004). Angela Lansbury. In Horace Newcomb (Sen. Ed.), Encyclopedia of Television. New York: Routledge. 

Clark, L.S. (2001). Fundamentalists and the Entertainment Media. In Brenda Brasher (Sen.Ed.), Encyclopedia of Fundamentalism. New York: Routledge. 

Clark, L.S. (2000). Angels. In Wade Clark Roof (Sen. Ed.), Encyclopedia for Contemporary American Religion. New York: Macmillan.

Book Reviews:
Clark, L.S. (2008).  Book review, Media and Morality by Roger Silverstone.  New Media & Society.

Clark, L.S.  (2008).  Teens and the Big Questions.  Book review essay of Tim Clydesdale’s The First Year Out and Mark Regnerus’ Forbidden Fruit.  Journal for the Scientific Study of Religion.

Clark, L.S.  (2006).  Religion, American Style: Critical Cultural Analyses of Religion, Media, and Popular Culture.  (Review of Heather Hendershot’s Shaking the World For Jesus, David Chidester’s Authentic Fakes, and Sean McCloud’s Making the American Religious Fringe).  American Quarterly 58 (2): 523-533.

Clark, L.S.  (2006). Book review, Internet Society: The Internet in Everyday Life, by Maria Bakardjieva.  Sage, 2005.  In New Media & Society 8(3): 517-519.

Clark, L.S.  (2005).  Book review, Soul Searching, by Christian Smith and Melinda Lundquist Denton.  Oxford University Press, 2005.  In Journal for the Scientific Study of Religion 44(4): 497-498.

Clark, L.S. (2004). Book review essay, Thomas Bivens’ Mixed Media: Moral Distinctions in Advertising, Public Relations, and Journalism, Jack Lule’s Daily News, Eternal Stories, S. Elizabeth Bird’s The Audience in Everyday Life, and Ronald Bettig and Jeanne Lynn Hall’s Big Media, Big Money. Journalism & Mass Communication Educator 59(3): 310-313. 
Clark, L.S. (2004). Book review, Rave Culture and Religion, by Graham St. John (Ed.), Journal of Media and Religion.
Clark, L.S. (2004). Book review, Karaoke Nights, by Rob Drew. Popular Communication 2(1): 65-66.

Clark, L.S. (2004). Book review, Habits of the High-Tech Heart, by Quentin Schultze, Calvin Theological Journal.
Clark, L.S. (2002). Book review, Religion on the Internet: Research Prospects and Promises, by Jeffrey Hadden and Douglas Cowan (Eds.). Sociology of Religion 63(4): 540-541.
Clark, L.S. (2001). Book review, Television and New Media Audiences, by Ellen Seiter. Journal of Communication 51 (2): 435-437.

Clark, L.S. (2001). Book review, God in the Movies, by Albert J. Bergeson and Andrew Greeley. Journal for the Scientific Study of Religion 40(3): 558-559.

Clark, L.S. (2001). Book review, Spiritual Manifestos, by Niles Elliot Goldstein (Ed.). Review for Religious.
Instructional Activities

Courses Taught

University of Denver:

MCOM 4260 Qualitative Research Methods (Spring 2009)

MCOM 3190 Innovations in Mass Communication (Winter 2009)

MCOM 4871/DMST 3900 Journalism and New Media (Fall 2006, Fall 2008)

SOCS 2426  Understanding Communication (Winter 2007)

MCOM 2733 Alternative Journalism  (Fall 2007)

DMST 4200 Critical Approaches to Digital Media Studies (Winter 2008)

University of Colorado: 
JOUR 1871 Media, Self, and Society (Fall 2005)

JOUR 4871 Doing Media Research on the Music Industry (Spring 2004)

JOUR 2011 Media and Public Culture (Fall 2001, Spring 2003, Spring 2005)

JOUR 7051 Doctoral Seminar: Qualitative Research Methods (Spring 2000)

JOUR 3644 Principles of Television Production (Fall 1995)

University of Dayton: 

CMM 110 Introduction to Communication (Fall 1992 and Spring 1993)

United Theological Seminary (United Methodist graduate school, Dayton, OH):

New Media Technologies (Fall 1992)

Communication Ethics (Spring 1993)

Marketing for Not-for-Profit Organizations (Spring 1993)
Student Supervision and Mentoring 

High School Journalism Project (2006-2010).   Weekly meetings and supervision of 2 MCOM graduate students, Rachel Monserrate (RA 20hrs/wk) & Alexis Lynn (RA 10 hrs/wk).  Also bi-monthly meetings with DU undergraduate Summer Research Apprentice Emma Lynch. Produced one co-authored academic journal article under review, one co-authored academic conference paper (presented by Monserrate), several unpublished papers, reports, and literature reviews, & several presentations to National High School Journalism Days and to area high schools (presented by Monserrate and Lynn)  
Religious & Cultural Pluralism & New Media (2007-2009).  Weekly meetings and supervision of 2 graduate students, Loosineh Markarian (IIC, RA 20 hrs/wk) & Morehshin Allahyari (DMS, RA 20 hrs/wk). Produced two co-authored (Clark, Markarian; Markarian, Clark) and three single-authored (Markarian; Clark; Allahyari) academic conference papers, and worked on developing a website useful for the project’s interactive and intercultural teaching and research efforts. 

Teens & New Media @ Home (2002-2006 at University of Colorado; 2006-2008 at University of Denver).  Monthly meetings and supervision of two graduate students (CU) and two undergraduate students (DU).  Trained students in working with IRB, conducting in-depth interviews, designing research interview materials, holding focus groups, analyzing qualitative research data, developing literature reviews, writing academic papers, and presenting at academic conferences.
Dissertation Committee Member 

Robert Peaslee, “Dancing Under the Party Tree: Ritual, Performance, and Place in Media Tourism” (Defended 11/07) School of Journalism & Mass Comm, U of Colorado 

Cari Skogberg Eastman, “Civil Society on the Line: Examining the Relationship Between Media and Humanitarian/Activist Groups along the Arizona/Sonora Border” (Defended 4/08) SJMC, U of Colorado
Curtis Coats, “From Mediascape to Meaning and Back Again:  An Interactionist Analysis of Spiritual Tourism in Sedona, Arizona” (Defended 5/08) SJMC, U of Colorado

Kyle Kontour, “Analyzing America’s Army, the Game” (Proposal defended 4/08) SJMC, U of Colorado
Joe Terry, “Music and Cultural Policy in Canada: The Rise of Independent Music in Montreal” (Proposal defended 9/06) U of Colorado
Denice Walker, “The Politics of Remembrance: The Mediation of 9/11 and Oklahoma City Memorials” (Proposal defended 5/07) U of Colorado

Mary Caton-Rosser, “Four Case Studies of Community Media” (Proposal defended 2006), School of Journalism and Mass Communication, University of Colorado.


Monica Emerich, “The Spirituality of Sustainability: Healing the Self to Heal the World” (Proposal defended 2006), School of Journalism and Mass Communication, University of Colorado.

Jin Park, “Media, Culture, and Religion: A Case Study of Korean Prime Time Television,” (Proposal defended 2006), School of Journalism and Mass Communication, University of Colorado.

Todd Schack, ‘The Cultural War on Drugs: The Language of Drug Discourse in Literature from Oscar Wilde to the Present” (Proposal defended 2006), School of Journalism and Mass Communication, University of Colorado.

Christof Demont-Heinrich, “English by Popular Demand: American Prestige Press Discourses on Language and Globalization in a Post Cold War World” (Proposal defended 2005), School of Journalism and Mass Communication, University of Colorado.

Zala Volcic, “Serbian Spaces of Identity and Belonging: Narratives of Serbian Nationalism by the Last ‘Yugo’ Generation” (recipient of the Nafziger-White Award for the Top Dissertation in Mass Communication, Association for Education in Journalism and Mass Communication) (Proposal defended 2003), School of Journalism and Mass Communication, University of Colorado.

Scott Webber, “Ideology and Pedagogy: The Uses of and Justifications for Computers and the Internet in Elementary Schools” (Defended 2003), School of Journalism and Mass Communication, University of Colorado.

AnnaMaria Russo, “For Their Families’ Sake: An Interpretive Analysis of the Role of Mass Media in Single Parents’ Everyday Lives and Meaning-Making Practices” (Defended 2003), School of Journalism and Mass Communication, University of Colorado.

Diane Alters, “The Family Audience: Class, Taste, and Cultural Production in Late Modernity” (Defended 2002), School of Journalism and Mass Communication, University of Colorado, Fall.

Edit Gorogh, “Onto a Reconsideration of Androgyny: A Comparative Analysis of Modern and Postmodern Discourse and Imagery” (Defended 2002), School of Journalism and Mass Communication, University of Colorado.
External Examiner, Dissertation committee:

Nicholas Carah,  “Empowerment within the Brandscapes of Popular Music Culture: A Critical Theoretical Analysis” (Defended 4/08) U of Queensland, Australia

Mechthild Maczewski, “Youth as Nexus: A Networked Perspective.  Understanding How Information and Communication Technologies (ICT) Matter to Youth” (Defended 2006), 

Department of Human and Social Development, University of Victoria (Canada).

Anne L. Borden, “Making Money, Saving Souls: The Emergence and the Evolution of the Christian Bookstore Field in the United States” (Defended 2006),  Department of Sociology, Emory University.  

Wendy Martin, “Seeking through the Small Screen” (Defended 2007), Department of Religious Studies, University of Ottawa.

Ph.D. Comprehensive Examination committee member:

Peter Bobkowski (Comprehensive exams, question on religion & media, 8/08) U of North Carolina
MA Thesis Advisor: 

Douglas Crigler, “iMusic/Mymusic: The Apple iPod, Circuits of Digital Music Production, and Technics of the Self”  (Defended 8/08), SJMC, U of Colorado
Alexis Lynn, “MySpace and Young People’s Identity” (proposal in preparation) MCOM, U of Denver

Jeremy Caplan, “Independence in the Age of Conglomeration: Ticketmaster, Competition, and the Music Industry,” School of Journalism and Mass Communication University of Colorado, 2005.

Andrew Matranga, “The Folk Devil Goes Digital: Taping and Trading Live Music in the Digital Age,” School of Journalism and Mass Communication University of Colorado, 2005. 

MA Thesis committee member: 

Courtney Lee, “Distinguishing News Genres: Content Analysis of The Daily Show and Network News” (Thesis defended 4/08) MCOM, U of Denver 

Liz Wood, “Media Literacy Education: Evaluating Media Literacy Learning in Colorado High Schools” (Proposal defended 5/08) MCOM, U of Denver
Rachel Monserrate, “Cowboy Ride: A Documentary” (Defended 5/08) MCOM, U of Denver

Sara Hebert “Digital Memorialization: Collective Memory, Tragedy, and Participatory Spaces” (Defended 5/08) DMC, U of Denver

Dov Hirsch, “Public Service Gone Private Purpose: How Public Broadcasting’s Selective Service for a Few Adults in the United States Alienated the Youth and Turned its Back on Democracy,” School of Journalism and Mass Communication, University of Colorado, 2006.
Libby Niemi, “Walking the Line: A Balance Between Music Copyright Law and Technological Innovation,” School of Journalism and Mass Communication, University of Colorado, 2006. 

Robin Johnson, “Look at Her, Tremble Before Him: Gender and Video Games through the Signs of Television,” School of Journalism and Mass Communication, University of Colorado, 2005.

Jennifer McGinley, “Towards a Democratization of Media: Considering Weblogs as Alternative and Citizens’ Media,” School of Journalism and Mass Communication, University of Colorado, 2005.

Supervision of Graduate Student Independent Studies, University of Colorado: 

“Democracy and Iranian Women Blogging” – Loosineh Markarian (Spring 2008)

“Graduate Readings in Youth, Media, and Citizenship” – Dov Hirsch (Summer 2005)

“Media Use Among Youth in Palestinian Refugee Camps” -  May Farah (Fall 2005)

“Readings in Spiritual Tourism” – Curtis Coats (IS, Fall 2005)

Supervision for Undergraduate Honors Thesis (UH) and Undergraduate Research Opportunities Program (UROP) at the University of Colorado:

 “Adaptation and Reproduction: The Postmodern in Film and Television” – Hunter Marchak (UH, Spring 2005)

“Developing the PR Tour for NASA’s School Visitors” – Evan Thomas (UROP, Fall 2004)

“Developing a Multiracial Newspaper in Denver” – Mickel Brown (UH, Spring 2004)

“Hip Hop in Advertising” – Shane Chastang (UROP and UH, Fall 2003)

“News on Rwanda for Engineers Without Borders” – Evan Thomas (UROP and UH, Spring 2003)

“The Supernatural in Youth Media” – (UROP and UH, Spring 2003)

Professional Conference Presentations and Lectures

Invited Academic Keynote Presentations and Distinguished Lectures:

Clark, L.S.  (2008, November).  Religion, New Media, and Possibilities for Social Change.  Keynote address, Second International Conference on Media, Religion, and Culture, Islamic Republic of Iran Broadcasting University, Tehran, Iran.

Clark, L.S.  (2008, October).  The Mediatization of our Collective Lives: On Being Media Rich and Time Poor in Contemporary Family Life.  Keynote address, conference on mediatization organized by the Nordic Network on Media, Religion, and Culture, Copenhagen, Denmark.

Clark, L.S.  (2008, September).  You LOST Me: Mystery, Fandom, and Religion in ABC’s Lost.  Keynote panel presentation to the Big Issues/Small Screen Symposium, University of Southern California, Los Angeles, CA.

Clark, L.S.  (2008, September).  Utopia and Ideology in Religion and Popular Culture.  First of three keynote lectures, Lakeside Theological Convocation, Lakeside, OH.

Clark, L.S.  (2008, September).  The Media Rich & Time Poor Family.  Second of three keynote lectures, Lakeside Theological Convocation, Lakeside, OH.

Clark, L.S.  (2008, September).  On Being Time Poor in a Media Rich World.  Third of three keynote lectures, Lakeside Theological Convocation, Lakeside, OH.

Clark, L.S. (2008, June).   Religion, Media, and Social Change: The Rise of Fashion Bibles and Muslim Pop.  Keynote address, Media Ecology Association, Santa Clara, CA.

Clark, L.S.  (2008, April).  Religion and the Mysterious in Prime Time: Lost, Heroes, and other Myths of the Post 9-11 Era.  Distinguished Lecture, The Center for the Study of Religions series, “Through a Glass, Darkly: Public Interest in the Occult, Ohio State University.  

Clark, L.S.  (2008, March).  Sustaining the Mystery, Developing Cross-Religious Understandings: Religion, Philosophy, and Convergence Culture in ABC’s Lost.  Distinguished Lecture, Calvin College.

Clark, L.S.  (2007, September). Sustaining the Mystery, Developing Cross-Religious Understandings: Religion, Philosophy, and Convergence Culture in ABC’s Lost. Distinguished Lecture, University of North Carolina’s series on Public Religion and Culture.

Clark, L.S.  (2007, April). The Emergence of Religious Lifestyle Branding.  National Conference on Media, Religion, and Culture.  Oxford University, United Kingdom.

Clark, L.S.  (2006, July). Author Meets Critics: From Angels to Aliens in Cultural Comparative Perspective.  The Nordic Network Pre-Conference on Media, Religion, and Culture.  Sigtuna, Sweden.

Clark, L.S.  (2006, February). Coming of Age in the Reel and Real Worlds of the Garden State.  Butler University’s Series on Culture and World Religions, Indianapolis, Indiana.

Clark, L.S. (2006, March). Media, Home, and Family. Emory University, Conference on Myth and Ritual in Everyday Life (Funded by the Sloan Foundation), Atlanta.

Clark, L.S.  (2005, November).  The Emergence of Religious Lifestyle Branding: Fashion Bibles, Muslim Pop, and Bhangra Parties. First National Conference on Religion and Media, Tehran, Iran. 

Clark, L.S.  (2005, March).  Pop Culture Meets Pop Religion: Fashion Bibles, Hindi Nightclubs, and Muslim Pop.  Keynote presentation to the Graduate Student Symposium, Indiana University.

Clark, L.S. (1998, June). Building Bridges between Theology and Media Studies. Presented to the meeting of the Catholic Theological Society in the Americas, Ottawa, Canada.

Competitive Academic Conference Presentations: 

2008

Clark, L.S.  (2008, October).  Digital Media and the Generation Gap.  Presented at the annual meeting of the Association of Internet Researchers.  Copenhagen, Denmark. 

Clark, L.S.  (2008, August).  Religion and Cross-Cultural Communication Online: An Experiment. Part of the panel I organized titled, Religious and Cultural Pluralism and Digital Media: The West and the Islamic World Online.  Presented at the Dialogues in Diversity International Conference on Media, Religion, and Culture, Sao Paulo, Brazil.

Clark, L.S., Loosineh Markarian, & Morehshin Allahyari.  (2008, August). Exploring Interfaith Dialogue Online: Beliefnet, GodTube, Global Voices Online, and more. Presented at the Dialogues in Diversity International Conference on Media, Religion, and Culture, Sao Paulo, Brazil.

Clark, L.S. (2008, August).  Roundtable participant in panel: Information and Communication Technologies and Religion.  Presented at the Dialogues in Diversity International Conference on Media, Religion, and Culture, Sao Paulo, Brazil.

Clark, L.S.  (2008, May).  Sustaining the Mystery, Developing Cross-Religious Understandings: Religion, Philosophy, and Convergence Culture Online in ABC’s Lost.  Top Paper Award. Presented at the annual meeting of the International Communication Association, Montreal, Canada.

 Clark, L.S. and Rachel Monserrate. (2008, May).  High School Journalists as Young Citizens. Presented at the annual meeting of the International Communication Association, Montreal, Canada.

Clark, L.S.  (2008, May).  Roundtable participant in panel: Convergence and Collaboration: Communication Research, Activism, and Education for the Common Good.  Presented at the annual meeting of the International Communication Association, Montreal, Canada.

Clark, L.S.  (2008, May).  Chair of panel, Globalisation: The Next Generation. Presented at the annual meeting of the International Communication Association, Montreal, Canada.

Clark, L.S.  (2008, May).  Chair of panel, Media and Morality: The Ethics of Contemporary Media Production and Consumption. Presented at the annual meeting of the International Communication Association, Montreal, Canada.

Markarian, Loosineh & Lynn S. Clark (2008, August).  Religion, Iranian Women’s Blogging, and the Promise of Democratic Change in Iran. Presented at the Dialogues in Diversity International Conference on Media, Religion, and Culture, Sao Paulo, Brazil.
2007

Clark, L.S.  (2007, October).  Lost and Online Fandom: Exploring Convergence Culture.  Paper presented to the annual meeting of the Association of Internet Researchers, Vancouver, BC.
Clark, L.S. (2007, May). Creating a Networked Public: High School Journalists and Ideals of Journalism, Citizenship, and the Public.  Presented as part of a Theme Session I organized, “Creating Communication: Media, Citizenship, and North American Young People,” that was competitively accepted for the International Communication Association, San Francisco, CA.

Clark, L.S.  (2007, May).  Muslim Religious Lifestyle Branding in the U.S.  Presented at the annual meeting of the International Communication Association, San Francisco, CA.

Clark, L.S. (2007, May).  Respondent, Self-Representations, Identities, and Mediatized Stories, at the annual meeting of the International Communication Association, San Francisco, CA.
2006

Clark, L.S. (2006, August).  Using Service Learning in Media Ethics Classes.  Presented as part of the GIFT (Great Ideas for Teachers) program, annual meeting of the Association of Education in Journalism and Mass Communication.

Clark, L.S.  (2006, July).  Media, Meaning, and Work: Shaping a Research Agenda for the Exploration of Vocation and Commitments to Civic Engagement Among Young People.  Presented to the International Conference titled, Media and Religion in Multicultural Tension.  Sigtuna, Sweden.

Clark, L.S.  (2006, July).  Respondent to the panel, Religion and the Internet: Third Wave Research.   Presented to the International Conference titled, Media and Religion in Multicultural Tension.  Sigtuna, Sweden.

Clark, L.S.  (2006, July).  Chair and organizer of the panel, Religion and Media at National Borders and Boundaries.  Presented to the International Conference titled, Media and Religion in Multicultural Tension.  Sigtuna, Sweden.

Clark, L.S. (2006, June).  The Myth of the Young Citizen.  Presented to the International Communication Association, Dresden, Germany.

Clark, L.S.  (2006, June).  Teaching Authority: Using Blogs in the Media Ethics Classroom. Presented to the International Communication Association, Dresden, Germany.
2005

Clark, L.S. and M. Emerich. (2005, November).  Ethical Dilemmas of Team-Based Research.  Society for the Scientific Study of Religion.  Rochester, NY.

Clark, L.S. (2005, November).  Popular Music, Popular Religion, and Globalization: Self-Branding through Music Purchases. Society for the Scientific Study of Religion.  Rochester, NY.

Clark, L.S.  (2005, November). The History of Media Studies in Media, Religion, and Culture Scholarship.  American Academy of Religion, Philadelphia, PA.

Clark, L.S. (2005, July).  The Emergence of Religious Lifestyle Branding: Fashion Bibles, Bhangra Parties, and Muslim Pop.  Presentation to the Symposium on Religion and Media, RMIT University, Melbourne, Australia.

Clark, L. S. (2005, June).  The Constant Contact Generation: Interview-Based Material from Teens.  Presented at the Digital Kids Symposium, sponsored by the MacArthur Foundation.

Clark, L.S.  (2005, May). Rethinking the Majority: Considering Ideology in Qualitative Audience Research.  International Communication Association, New York, New York.

Emerich, M. and L.S. Clark.  (2005, February).  Quilting Identities: Threading the Researcher Self with the Informant Other in the Construction of Interpretations. Presented at the Couch-Stone Symbolic Interactionist Conference, University of Colorado.

2004 
Clark, L.S. (2004, November). Author Meets Critics: From Angels to Aliens: Teenagers, the Media, and the Supernatural. Presented to the American Academy of Religion, San Antonio, TX.

Clark, L.S. (2004, November). Exploring Revolve and Refuel: The "new" New Testaments for teens at the intersection of 21st century religion, media, and the marketplace. Presented to the American Academy of Religion, San Antonio, TX.

Clark, L.S. (2004, October). Exploring Revolve and Refuel: The "new" New Testaments for teens at the intersection of 21st century religion, media, and the marketplace. Presented to the Society for the Scientific Study of Religion, Kansas City, KS.

Hoover, S.M. and L.S. Clark. (2004, October). Personal Religion Online. Presented to the Society for the Scientific Study of Religion, Kansas City, KS.

Hoover, S.M. and L.S. Clark. (2004, October). "Faith Online." Co-author with S.M. Hoover. Presented to the Association of Internet Researchers, Sussex, U.K., September 2004.

Clark, L.S. (2004, September). Incorporating religion into media and culture courses in the public university setting. Paper presented at the 4th Public International Conference on Media, Religion, and Culture, Louisville, KY.

Clark, L.S. (2004, September). Spirituality Online: Teen friendship circles and the Internet. Paper presented at the 4th Public International Conference on Media, Religion, and Culture, Louisville, KY.

Clark, L.S. (2004, September). Spiritual Support from afar: The case of Caleb Baylor and E-Mail. Paper presented at the 4th Public International Conference on Media, Religion, and Culture, Louisville, KY.

Clark, L.S. (2004, June). Exploring Revolve and Refuel at the intersection of 21st century religion, media, and the marketplace. Paper presented at the Crossroads Cultural Studies Conference, Champaign-Urbana, IL.

Clark, L.S. (2004, May). The ethnographic turn in the Humanities, Sociology, and Anthropology: Emergent directions for audience studies. Paper presented as part of a panel I organized titled, "New Directions in Audience Research," at the annual meeting of the International Communication Association, New Orleans, LA.

Clark, L.S. , M. Miles, and K. Lustyik. (2004, May). Seek the truth (but let the search engine find it). Paper presented as part of a panel I organized titled, "Gender and New Media" at the annual meeting of the International Communication Association, New Orleans, LA.

Park, J. and L.S. Clark (2004, May). ‘I’m pretty open’ vs. ‘I don’t cross those lines’: Questions of audience ‘openness’ in religious meaning-making. Paper presented at the annual meeting of the International Communication Association, New Orleans, LA.

Clark, L.S. (2004, May). Touched by a (Vampire Named) Angel: Or, is Buffy a celebration of the occult? Paper presented at the meeting of the Console-ing Passions Feminist Media conference, New Orleans, LA.

2003
Clark, L.S. (2003, November). Hell Houses, Horror, and the Dark Side of Evangelicalism: A Reception Analysis of the Unintended Consequences of Proselytic Media Among Young People. Presented to the American Anthropological Assocaiton.

Clark, L.S. (2003, November). Supernatural or Spiritual Beliefs: Questions of Sacred and Secular in a Mediated Context. Invited presentation for the Consultation on Secularization, organized by Nancy Ammerman at the Institute for the Study of Religion and Economics, Boston University.

Clark, L.S. (2003, October). Spirituality Online: Rethinking Religious Authority in the Context of Teen Friendship Circles and New Media. Presented at the American Studies Association annual conference, Hartford, CT.

Clark, L.S. (2003, October). Supernatural or Spiritual Beliefs? Cultivating and Analyzing Qualitarive Data from Interviews with Teens. Presented at the annual meeting of the Society for the Scientific Study of Religion. 

Webber, S. and L.S. Clark (2003, October). "Buying In and Left Behind." Presented to the Association of Internet Researchers, Toronto, CAN.

Demont-Heinrich, C., L.S. Clark, and S. Webber. (2003, October). Computers and Success. Presented to the Association of Internet Researcher, Toronto, CAN.

Clark, L.S. (2003, July). How Baby Boomers View the Media as a Cultural Resource for Parenting. Presented to the Association for Education of Journalism and Mass Communication, Kansas City.

Clark, L.S., C. Demont-Heinrich, and S. Webber. (2003, May). Ethnographic interviews on the Digital Divide. Presented at the International Communication Association, San Diego.

Clark, L.S. (2003, May). Teen Friendship Networks Online. Presented as part of a panel I organized titled "Ethnographic Studies of Teens and the New Media" at the International Communication Association, San Diego.

Clark, L.S. (2003, May). Supernatural Fiction and the Dark Side of Evangelicalism: An Analysis of Ethnographic Material on Popular Religion and Popular Culture. Presented as part of a panel I organized titled "New Directions in Cultural Studies: Popular Culture and Popular Religion" at the International Communication Association, San Diego.

Clark, LS. (2003, April). Hell Houses, Horror, and the Dark Side of Evangelicalism: A Reception Analysis of the Unintended Consequences of Prosyletic Media Among Young People. Presented at the Anthropology of Religion Conference, Providence, RI. 

2002
"The 'Funky' Side of Religion: Religion, Media, and the Supernatural in the Ethnographic Narratives of U.S. Adolescents." Presented to the annual meeting of the American Academy of Religion, Toronto, Ontario, November 2002. 

"Not Religious, Not Yet: Secular Teen Practices and Identity Issues at the Borders of the Secularization Debate." Presented to the Society for the Scientific Study of Religion, Salt Lake City, UT, November 2002.

“Dreams and Means: Ethnographic analysis of disadvantaged young people and the digital divide.” Co-author with Scott Webber. Presented to the Shaping the Network Society conference, Seattle, WA, May, 2002.

“’I’d rather do more than Preparation H commercials’: Encountering religion in Hollywood. Presentation to the International Study Commission on Media, Religion, and Culture, Vancouver, BC, May, 2002.

Respondent, Technology and popular culture. Popular Communication division of the International Communication Association, Seoul, Korea, July, 2002.

2001
“The history of media studies in media, religion, and culture scholarship.” Paper presented to the pre-conference on Media, Religion, and Culture, American Academy of Religion conference, Denver, November, 2001.

Respondent, Youth, Religion, and Popular Culture session, American Academy of Religion conference, Denver, November, 2001.

“When McDonald’s is run by robots, I’ll still have a job: Reflections on ethnographic research into the Digital Divide.” Second author with Scott Webber. ICA/IAMCR Conference on the Digital Divide, Austin, TX, November, 2001. 

“Access to new media technologies: A justice issue?” (Organizer and Respondent to the panel, as well) Paper presented to the Society for the Scientific Study of Religion/Religious Research Association conference, Columbus, OH, October, 2001.

Respondent, Longitudinal Research on Religion among Young People. Society for the Scientific Study of Religion/Religious Research Association conference, Columbus, OH, October, 2001.

“Social good and citizenship at a community computer center for youth: A case study.” Paper presented to the second annual Association of Internet Researchers conference, Minneapolis, MN, October, 2001.

“Baby boomers and their millennial kids.” Paper presented to the Association for the Sociology of Religion conference, American Sociological Association, Los Angeles, CA, August, 2001.

“Challenges of social good in the world of ‘Grand Theft Auto’ and ‘Barbie’: A case study of a community computer center for youth.” Paper presented to the International Communication Association as part of a Theme Session on communication research and policy matters (I organized the panel as well), May, 2001.

“Creating family media policies: A case study comparison of how two families regulate media use for their children, and how their children interpret these policies.” Paper presented to the International Communication Association, Popular Communication Division, May, 2001.

“Reconsidering the mythic in relation to religious, anthropological and media perspectives: Legends of the supernatural.” Presented to the regional meeting of the American Academy of Religion/Society of Biblical Literature, March, 2001. 

2000
“Touched by a (Vampire Named) Angel: Teen girls, beliefs in the supernatural, and delegitimated popular culture.” Presentation to the Society for the Scientific Study of Religion, November, 2000.

“Online bonds and offline boundaries: Methodological issues for teens and discussions of difference.” Presentation to the Cyberculture in/and Diversity Conference, University of Maryland, May, 2000.

Respondent, Popular Culture and Film. Popular Communication Division, International Communication Association, Acapulco, Mexico, May, 2000.

“Touched by a (Vampire named) Angel: Explicit religion in teen media.” Paper presented to the international Religious Communications Congress 2000 meeting, March, 2000.

“Touched by a (Vampire Named) Angel: Teen girls, beliefs in the supernatural, and delegitimated popular culture.” Presentation to the Society for the Scientific Study of Religion, November, 2000.

1999
“Media, religion, and family identity: The symbolism, media, and the lifecourse project.” Paper presented at the annual meeting of the Society for the Scientific Study of Religion, Boston, November, 1999.

“Media and meaning at the Millennium,” second author with Stewart Hoover, presented at the annual meeting of the Association of Sociologists of Religion, division of the American Sociological Association, Chicago, August, 1999.

“If you stay away from Nintendo, you’ll read the Qur’an more: Media, the family, and Muslim identity,” presented at the International Conference on Media, Religion and Culture, Edinburgh, Scotland, July, 1999.

Chair, panel on Media and Adolescents, the International Conference on Media, Religion and Culture, Edinburgh, Scotland, July, 1999.

“Teens and the supernatural,” presented to the meeting of the International Study Commission on Media, Religion, and Culture, Edinburgh, July, 1999.

“Ideology, religion and class in a mediated environment: A critical reception study of ‘Touched by an Angel,’” designated a Top Four paper for the Popular Communication division of the International Communication Association and presented at that group’s annual meeting, San Francisco, May, 1999. 

“Learning from the field: The journey from post-positivism to constructivisim,” presented at the annual meeting of the Popular Communication division of the International Communication Association, May, 1999.

“The funky side of the supernatural: Angels, aliens, and ‘legitimate’ culture,” presented to the meeting of the International Study Commission on Media, Religion, and Culture, Boulder, January, 1999. 

1998
“Baby boomers and their Millennial kids: Constructing religious identity in a mediated environment,” presented to the annual meeting of the Society for the Scientific Study of Religion, Montreal, November, 1998.

“Dating on the Internet: Teens and the Rise of the ‘Pure’ Relationship,” presented to the Feminist Scholarship Division at the annual meeting of the International Communication Association, Jerusalem, July, 1998.
Professional Contributions
International/National Boards and Advisory Boards: 

Board Member, International Communication Association, 2006-2008.

Scientific Committee, Second International Conference on Religion and Media, Tehran, Iran, 2008-2009.
Steering Committee, Biannual International Conference on Media, Religion, and Culture, Sao Paulo Brazil, 2007-2008.

Steering Committee, Biannual National Symposium on Media Ethics, “Media Ethics and Economics,” Estes Park, CO, 2007-2008. 

Academic Advisor, Digital Learning Project, 2005-.  Sponsored by the MacArthur Foundation.

Academic Advisor, Pew Internet & American Life Project, 2002-.  Sponsored by the Pew Foundation.

Academic Advisory Board Member, Center for Media, Religion, and Culture, University of Colorado, 2006 -.

Academic Advisory Board Member, The Religious Studies Major Project, American Academy of Religion, 2007-2008.  Sponsored by the Teagle Foundation.

Academic Advisory Board Member, International Study Commission on Media, Religion, and Culture, November 1996 – July 2005. Served as U.S. Liaison for the joint meeting with the Creadores Imagens Cristas, Cachoeira do Campo (Minas Gerais), Brazil, October 1997. Participant in consultations in Lviv, Ukraine; Quito, Ecuador; Rome, Italy; Hollywood, CA; Uppsala, Sweden; Vancouver, BC; Melbourne, Australia.  Funded by the Porticus Foundation.

Editorial Board Membership

Book Series on Television and New Media, Rowman and Littlefield

Popular Communication  journal, 2001-present

New Media & Society journal, 2006-present

Journal of Communication and Religion, 2006-present.

Journal for the Scientific Study of Religion, 2008-present.
International Television & Radio Quarterly (Bilingual English/Persian journal), 2007-present.

​Family Times, 2008-present.
Manuscript Reviewer, refereed journals: 

Journalism

Popular Communication

Global Media Journal

New Media and Society

Journal of Computer-Mediated Communication

Symbolic Interaction

Journal for the Scientific Study of Religion

Sociology of Religion

Journal of Media and Religion

Communication and Religion

Manuscript and Proposal Reviewer, presses:
Oxford University Press

Rowman & Littlefield

Routledge

Rutgers

Columbia University Press

University of Toronto

Westminster/John Knox Press

Manuscript and Panel Reviewer, academic conferences: 

International Communication Association: Popular Communication division, 1999-present; Communication and Technology division, 2001- present.

Association for Education in Journalism and Mass Communication: Religion and Media Interest Group, Critical/Cultural Studies Division, and Entertainment Studies Division,  2000-present.

National Communication Association: Ethnography Division, 2003-2004.
Association of Internet Research, 2008.
Grant Proposal Reviewer

Arts and Humanities Research Council, Large Research Grants (Religion & Society), United Kingdom (2007-2008)
Social Sciences and Humanities Research Council of Canada (2007-2008)
Social Sciences and Humanities Research of Israel (2008)

The Templeton Foundation (2008)
Public Presentations, Talks, Colloquia, Etc.
Clark, L.S.  (2008, October).  Journalism, New Media, & the Presidential Campaign.  DU Alumni Symposium, Denver, CO.

Clark, L.S.  (2008, October).  Media Justice and Election 2008.  Presentation to the Jefferson Unitarian Church, Golden, CO.

Clark, L.S.  (2007, May).  Muslim Pop: The Cases of Native Deen and Junoon.  Symposium on New Media and Religion at the School of Journalism and Mass Communication, University of Colorado.

Clark, L.S. (2006, February).  New Directions in New Media Research.  Colloquy presented to the School of Journalism and Mass Communication, University of Colorado.

Clark, L.S.  (2005, March).  Media, Home, and Family.  Keynote presentation for the Discover and Connect event, Central Pennsylvania.  Sponsored by the Carlisle Presbytery.

Clark, L.S.  (2005, March). Spiritual Leadership in The Matrix, Lord of the Rings, The X-Men, and More.  Workshop presentation for the Discover and Connect event, Central Pennsylvania.  Sponsored by the Carlisle Presbytery.

Clark, L.S. (2005, January). Spiritual Leadership in The Matrix, Lord of the Rings, The X-Men, and More. Illiff Week of Lectures, Denver, CO.

Clark, L.S. (2004, October). The Constant Contact Generation: Dilemmas of Self and Authority among Teens Online and Offline. Colloquy for the School of Journalism and Mass Communication, University of Colorado.

Clark, L.S. (2004, October). Spiritual Leadership in The Matrix, Lord of the Rings, The X-Men, and More. Saint Andrews Presbyterian Church, Boulder, CO.

Clark, L.S. (2004, March). Now Playing: Spirituality in popular film and tv. Interface: A monthly gathering of professionals in counseling and clergy, Boulder, CO.

Clark, L.S. (2003, October). Keynote Address on media and youth culture.  Event organized for pastors, youth leaders, and Synod officials at the "Electronic Great Awakening" in Pittsburgh, organized by the Presbyterian Media Mission.

Clark, L.S. (2003, July).From Angels to Aliens. A workshop on media and youth culture for pastors and youth ministers. The Parish Resource Center, Dayton, OH.

Clark, L.S. (2003, May). Keynote Presentation on media and youth culture.  The General Assembly of the Presbyterian Church (U.S.A.). Presbyterian Media Mission Luncheon, Denver, CO. 

Clark, L.S. (1999, November). Is popular culture replacing religion for today’s teens? Presentation for the Advisory Board of the School of Journalism and Mass Communication, University of Colorado.

Clark, L.S. (1999, February). The funky side of the supernatural: Bourdieu’s distinctions in the context of a U.S. reception study.  Colloquy presented to the School of Journalism and Mass Communication, University of Colorado.

 Research Grants and Research Projects
Media, Meaning, and Work: Youth and Civic Engagement: This research effort is a qualitative interview-based project exploring how young people involved in high school journalism discuss the relationship between the responsibilities of work, family, and wider community in relation to publicly-available and mediated narratives of what it means to have a purposeful and meaningful life. I serve as Co-Principal Investigator on the grant titled, “Media, Meaning, and Work,” and as Director of “Media, Meaning, and Work: Youth and Civic Engagement.”  
· Supported by the Lilly Endowment, Inc., 2006-2010.  
· Total amount: $749,000. 
· Subcontracted to Lynn Schofield Clark at the University of Denver: $325,000.
Teens and the New Media @ Home:  In the final stage of this research project, a book is being written based on narrative interviews that explores how young people in the U.S. organize their social networks through the uses of new technology, and how these uses both serve the interests of the information and communication technology industries while also undermining traditional sources of authority, such as religion, education, business, politics, and parents. Tentative title: The Constant Contact Generation: Technology, Authority, and the Generation Gap.  Grows out of work as co-Principal Investigator on the grant titled, “Symbolism, Meaning, and New Media @ Home.” I served as Director of the Teens and the New Media @ Home Project. 
· Supported by the Lilly Endowment, Inc., 2001-2006. 
· Total amount: $749,000.
· Supplemental consultation grant from MacArthur Foundation for development of complementary survey instrumentation: $5,000.

Dissertation Fellowship Program in Media, Religion, and Culture: This program provided funding for three doctoral students each year at the proposal-writing stage of their dissertation work.  A total of fifteen students received funding. The students were brought together twice during the one-year fellowship program: once in conjunction with the annual meeting of the American Academy of Religion, and once for a Master Seminar in Boulder, to which their advisors were also invited (their travel expenses were paid, as well).  I served as Co-Director.  
· Supported by the Lilly Endowment, Inc., 2002-2007.  
· Total amount: $500,000.

Religious Pluralism and New Media Project: This effort brings together students from the U.S. with students originally from and currently enrolled in universities in the Middle East.  The project aims to develop both a primary network for discussion on campus and, through the use of social networking software, it will support students as they develop a secondary online network in which U.S. students introduce their Middle Eastern colleagues to their U.S. friends, and Middle Eastern students will introduce their U.S. colleagues to their friends in the Middle East.  The goal is to explore the building of trust and relationships across differences of nation and religious identity through discussions of identity and common concerns, and to explore connections between religious identifications and support for human rights organizations.  
· Supported by a European foundation, 2007-2008.  
· Total amount: $100,000.  
· Additional 2008 University of Denver Internationalization grant for developing web-based materials supporting curriculum: $500.
International Study Commission on Media, Religion, and Culture:  This program brought together scholars from around the world in an effort to reshape the media priorities of religious and not-for-profit organizations from a focus on positive self presentation to a critically informed media framework that encouraged a justice-oriented sensibility.  I was one of fourteen members of the core group who traveled once or twice a year to a location that brought together scholars and media practitioners in Latin America, Asia, Africa, the Middle East, North America, Eastern and Western Europe, and the Pacific Rim.  
· Supported by the Stitchting Porticus Foundation, 1996-2006.  
· Total amount funding the project of which I was a part: in excess of $2 million.
· Funding for ongoing Dissertation Fellowship Program (2006-2010) for Latin American, Pacific Rim, African, and Eastern European Doctoral students, a group for which I serve as an academic advisor: in excess of $2 million. 
Communication Ethics and Civic Engagement.  Course development grant, University of Colorado’s School of Journalism and Mass Communication and the Institute for Ethical and Civic Engagement, 2005.  
· Supported by the University of Colorado’s Institute for Ethical and Civic Engagement.
· Total amount: $7,000.
Symbolism, Media, and the Lifecourse: This qualitative research project explored how people of various ages and stages of life employ the popular media as symbolic resources in projects of individual and collective identity.  Supported by the Lilly Endowment, Inc. 1996-2001.  I served as Associate Director. 
· Supported by the Lilly Endowment, Inc.

· Total amount: $425,000.
Summer Research Apprentice Program, University of Denver.  Working with an undergraduate student to develop a textual analysis of representations of young people engaged in public good in youth culture films and television programs.  
· Supported by the University of Denver’s Undergraduate Research Center.

· Amount received for undergraduate student: $3,500.

Partners in Scholarship (PINS) Program, University of Denver.  Worked with an undergraduate student to develop focus group interviews with high school students about how Internet and social networking services enable challenges to traditional sources of authority (religion, education, governance).  
· Supported by the University of Denver’s Undergraduate Research Center.

· Amount received for undergraduate student: $550.

Other grant-related projects in which I have been invited to serve as a participant or consultant: “Religion and the Liberal Education Major,” a project of the American Academy of Religion, funded by the Teagle Foundation, 2007-2008; “Faith in High Definition,” a project of the University of Southern California/Annenberg School of Communication, funded by USC/ASC and Baylor University Press, 2006-2008; “The Digital Youth Project,” a project of USC/ASC and University of California at Berkeley, funded by the MacArthur Foundation, 2006; “The Lilly Evaluation Project (Exploring Research Findings on North American Youth),” funded by the Lilly Endowment Inc., 2006; The Valparaiso Project on the Education and Formation of People of Faith, 2000; Consultation on Religion and Electronic Media, funded by the Lilly Endowment Inc., 1999; the International Consultative Committee for the Media and Theology Project, University of Edinburgh, June 1999 - present.

Awards and Honors:

Academic awards and honors:
“Top paper” for the Popular Communication division of the International Communication Association, 2008.

Young Scholar Award Nominee, International Communication Association, 2005.

Best Scholarly Book Award, National Communication Association, Ethnography Division, 2003.

Honorable Mention, Best of the Web competition, AEJMC, 2004 (with Christof Demont-Heinrich), for Media, Culture, and Meaning website: www.mediameaning.org

"Top Panel" for the Popular Communication Division of the International Communication Association, 2004.

“Top Four” paper for the Popular Communication Division of the International Communication Association, 1999.

Harvard Society of Fellows nominee, sponsored by the University of Colorado, 1998.

Louisville Institute Dissertation Fellow, Research on Religion in America, 1997-98.

University of Colorado Graduate Fellowship, 1994-95.

Stoody-West Fellowship, Most Promising Student in Religion Journalism, 1988-89.

Honors Scholarship, United Theological Seminary, 1987-1988.

Presidential Scholarship, Westminster College, 1982-1986.

Service, the University of Denver:

Coordinator, “Untold Stories: Truth and Consequences” program, which involved planning a day-long event with a luncheon featuring the 2008 Anvil of Freedom Award Recipient and Estlow Lecturer Renee Montagne, host of National Public Radio.  Co-sponsoring organizations included the Society of Professional Journalists, the Cable Center, Colorado Public Radio, the University of Denver’s School of Communication, Partners in Learning, Office of Community Programs, Center for Multicultural Excellence, the DU Programming Board, and Student Media Board.  More than 200 attended the luncheon and more than a dozen classes participated in the day’s eight workshops.

Coordinator, “Democracy in the Eye of the Storm” program, which incorporated the Anvil of Freedom Award and Estlow Lecture (given to Jim Amoss, Editor of the Times Picayune in New Orleans), a performance from jazz pianist Henry Butler who had relocated in Denver from New Orleans, and a series of opportunities for students to reflect on what has happened in New Orleans, and here in Colorado, in the aftermath of Hurricane Katrina.  2007.

Coordinator, Business Journalism Seminar, working with the Donald Reynolds Foundation of the University of Arizona, Denver, 2007.

Advisory Committee, The Undergraduate Research Center, 2007- .

Administration Committee, PROF Grants, 2007.

Search Committee, Media Law, Department of Mass Communication and Journalism Studies, 2007-2008.

Search Committee, Digital Media Studies Technology and Theory positions, 2006-2007.

Graduate Student Committee, Department of Mass Communication, 2006-2008.

Strategic Planning Committee, Department of Mass Communication, 2006-2008.

Judging Committee, Margolin Prize for Business Journalism, Department of Mass Communication and Daniels College of Business, 2006-2008.

Ammi Hyde Interviews with prospective students, 2006.
DU Alumni Symposium leadership, 2008.
Service, the University of Colorado’s School of Journalism and Mass Communication: 
Consultant, Center for Media, Religion, and Culture, 2004-2006.

Strategic Planning Committee, 2005-2006.

Assessment Committee, 2005-2006.

Diversity Committee, 2004-2005.

Program Review Committee/Self-Study Committee, 2002-2003.

Program Planning Committee, 2001-2002.

Associate Director, first public conference on Media, Religion, and Culture, Boulder, CO, January 1996.

Director of orientation for new PhD and masters students, School of Journalism and Mass Communication, University of Colorado, Fall 1995.
Service in Public Life: 

Workshop Leader and Break with a Pro session, National Conference of the High School Press Association/Journalism Education Association (NHSPA), Denver, 2007.

Assistant Coach, U8-Girls Colorado Ice Soccer League, 2008.

Board Member, Golden Marlins Swim Team, 2006 -2007.

Board Member, Faith Lutheran Church, Golden, 2005 – 2007.

Volunteer Assessor, Destination Imagination (program on science and the arts at the K-12 level), Jefferson County Schools, Spring 2005.

Volunteer co-coordinator, Sun Valley Food and Clothing Bank, Sun Valley Community, 2003-2004.

Volunteer, Shelton Elementary School, 2004 -.

Volunteer, Junior High small group co-leader, Faith Lutheran Church, 2003-2004.

Volunteer working with low-income adolescents, Curtis Park Community Center, Denver, CO, Summer, 2000.

Tutor of high school and junior high students, Tying Neighborhoods Together program, Golden, CO Spring, 1996 - 1999.

Emmy Award jury member, children’s and adolescent tv programming, Denver, CO, July 1996. 

Gabriel Award jury chair, 1991-1992, 1994.

Graduate, Leadership Golden, an organization training citizens on local governance and encouraging local civic responsibility, 1994-1995. 

Volunteer leader and tutor, junior and senior high youth groups, College Hill “racial rainbow” Presbyterian (USA) church, Dayton, OH, 1989-1993.

Tutor, Juvenile Correctional Institute, New Castle, PA, 1983-1984.

Non-Academic Publications:
Clark, L.S.  (2005, May).  Studying Popular Communication.  Popular Communication Newsletter: 1.

Clark, L.S. (2003, October 18). Your Kid or Mine? Review of the film Thirteen. Christian Century Magazine.
Clark, L.S. (2002, May). Entertainment at what price? (on Survivor V’s plans to film in the Phi Phi Islands despite environmental protests). Popular Communication Newsletter: 1.

Clark, L.S. (2001, October). Lessons learned (reflections on incorporating Sept. 11 concerns into the classroom). Popular Communication Newsletter: 1.

Clark, L.S. (1999, December). Popular culture: Replacing religion among today’s teens? TransMission Magazine.

Clark, L.S. (1999, Summer). Columbine: A message from the trenchcoats. Ministry Magazine.

Clark, L.S. (1998, Spring). Exploring the role of media in religious identity-construction among teens: A review of dissertation research and findings. Connections : 1. 

Clark, L.S. (1996, Spring). Martin Marty keynotes conference. Bylines: 1.

Bedell, K. and Clark, L. S. (1993, November). Theological schools and communication education: The survey results. Connections 1(2):1.

Dozeman, T. and Clark, L.S. (1992). Bulrush and burning bush: How to discern and respond to God’s call. (Videotape and print resource). Dayton, OH: Whaleprints.
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